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What makes a car beautiful? How do universal forms and scientific laws converge to engineer
technologically advanced, artful automotive experiences in sync with the natural world?

During an intimate gathering with Aston Martin Beverly Hills at Soho House West Hollywood,
Marek Reichman, Chief Creative Officer of Aston Martin, revealed the sources of beauty
inspiring Aston Martin’s timeless designs.

Aston Martin has been making cars for over 105 years and is Britain’s only independent car
company. Only 85,000 Aston Martin cars have been built since the company’s inception, and
of them, 95% are still in existence. With each car hand-built over the course of 200 hours, it is
evident why Aston Martin has earned its place as a global icon synonymous with elegance,
performance and beauty.

The luxury automaker wears its badge of heritage proudly (quite literally, too-- the brand’s
iconic badges have been handmade in the UK by the same Birmingham-based jewelry maker
for over 250 years) while also accelerating into the future with a diverse range of vehicles for
the modern luxury driver. According to Marek Reichman, Chief Creative Officer of Aston
Martin, the new Aston Martin Vantage is driven by innovation. “The Vantage is very di erent.
It is derived from racing and the fact that we still go racing today. It’s an athlete, it’s
elemental.”

Reichman explains that racing is not simply a sport but a competition to engineer cars of the
future. “Racing causes you to design a car that is faster, more powerful, safer and driven by
the desire to win. The Vantage is the core of this." With the 2018 release of the new DBS
Superlegerra, as well as the DBX, Aston Martin’s premiere SUV expected to be released end of
2019, Aston Martin is paving the way for the future with a promising lineup of high-
performance luxury vehicles.

Aston Martin’s hypercar, the track-only Valkyrie, is evidence of this convergence of aesthetics
and engineering. Producing 1,000hp and reaching peak engine revs of 10,500 rpm, the



Valkyrie is capable of up to 800 kilos of downforce. Theoretically, this could mean Aston
Martin’s hypercar is capable of driving upside down at speeds topping 120mph.

When the Valkyrie is not defying universal laws of physics, it is coercing laws of beauty. The
car, which requires over 2,000 hours of production time, is described by Reichman as a “living
sculpture.” Every line of the vehicle is consequential, embodying the athletic, toned shape of
the natural human form. These lines create changing light and shapes, which give life-like
quality to the surface of the car. In all its design, Aston Martin traces its roots to nature.
“Nature, in everything it does, creates a proportional relationship that you can’t help but see
as beautiful.”

So, what is the driving force of inspiration behind one of the world’s most recognizable
brands? As Aston Martin describes it, “For the love of beautiful.”



